
Introducing

Freestyle UI Redesign



Our future builds on our past 

ORIGINAL UI

Launched in 2009

BRANDED ISLANDS UI

Launched in 2019



The time is right

INNOVATION

Customers and consumers expect 
us to demonstrate innovation

MARKETING

Marketing programs need more 
opportunity to drive growth

SCALABILITY

We have simply run out of space. 
Logic of cluster UI has broken down



Multiple ways to pour

Flexible brand tray for Masterbrands

Responsive design system works across platforms

Related brands appear within trademark 
(the “Masterbrand” approach)

Let’s take a 
closer look



Support for simultaneous 
promos

Language filters are 
identified by universal 

language selection icon

Masterbrand approach 
reduces button clutter

Promos are unmissable

Customer and National 
national are the home 

screen to maximize 
attention capture

Dynamic brand dock 
accommodates variety of 

brand sets
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For Crew: 
Notifications of sold-out cartridges are now 
communicated here

The secret handshake happens here, too, now – 
even if the sold-out icon is not present. 

Simply, press and hold for 5 seconds to open the 
crew dashboard.



Compartmentalized SRA 
info increases usable 

space

Fewer logos results in 
less clutter & optimizes 

flavor selection

Flavor selection is clearly 
affirmed

Graphics provoke thirst 
and sensory anticipation – 

it looks cold

Consumers can pour 
however they want – 
from pour screen or 

Touch to Pour button

Brand discovery is emphasized 
by pairing related brands
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Promotions will be 
built differently

Our new approach will rely on fixed asset 
components to create consistency and clear 
design guardrails

Today’s ambient screens will transition full-
time to the home screen where they’ll 
always be in view, not just when the 
dispenser is dormant

And a click anywhere on the promo – the 
button or elsewhere - will take users to the 
promo they selected



Structure of 
Promotions

The Equinox UI builds promotions around three core 
screens that shape the entire user journey.

Home Screen Promo
The first touchpoint with the device — visible from 
across the room. A gateway into exploration, led by 
bold visuals, logo, and call-to-action.

Promo Screen 
A dedicated space for the promotional drink where 
visuals, colors, and brand elements remain 
consistent, supported by promo brand discs and 
optional flavor docks.

Promo Brand Screen 
Promo drinks can also be linked to a masterbrand, 
integrating within existing brand screens to 
maximize discovery and promo relevance.

BRAND
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Introducing

Overall experience 90% +7%

Encourages exploration 97% +5%

Choose drink acceptably fast 96% +2%

Is fun 98% +6%

Likelihood to visit store with CCFS 89% +10%

vs current branded 
islands UI

Fleetwide Launch
 Summer 2026A new user interface for all consumer dispensers
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